
We Don’t Want Your Data! 



Privacy 1.0 – The 
Cookie Monster



Discovery, Transparency & Learning



Consumer Attitudes to Privacy

• 75% of UK consumers are concerned about online privacy
• 78% believe that businesses get the best deal from data exchange
• 65% feel they have a lack of control to prevent companies collecting information about 

them
• 34% claim they are more likely to exchange their personal information in return for 

personalised products and services

Consumers have become aware, and more wary of what happens to their data…

Source: DMA/Acxiom, 2018









Breaking Techy 
Habits



Blockchain – a Virtuous Circle



End-to-End Security – Lifecycle Protection 



Consistency -
Key 
Management 
is Hard!



Applying PbD Principles as Technologists
1. Be proactive 
2. Use the right defaults
3. Part of design process
4. Avoid tradeoffs, find ways of doing PbD

and making it work
5. Data life cycle is part of design
6. Transparent, don’t lie about what you are 

doing
7. Good UX design

Allow at least 50% more Time – it’s a Marathon! 



A New Channel for 
Data Rights Dialogue

● Live app launch Jan ‘19
● 2,400 requests sent from users to companies
● 650 engaged users
● Average 4 requests per user
● Average 7 requests per user that ‘connect’ their 

Google account
● 1,400 companies in database seeded by users
● 90 companies engaged and created accounts



Sample SAR Response – More Data Please!     



Self-Sovereign ID – the missing piece?


